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Global warming is a fact, and there’s no time to waste! CTOUCH will use its 

position in both the education and the corporate market to educate and 

collaborate on one of the greatest challenges of our time: the fight against 

climate change. We cannot just ‘talk the talk’ on climate change; we have to 

‘walk the walk’ on climate change. 

We specifically contribute to the reduction of CO2 and to the transition 

towards a circular economy. This is related to the international goals as 

declared in the Paris Climate Agreement, the EU Circular Economy Package 

and the European Green Deal. Additionally, we relate our sustainability goals 

to the Dutch Climate Agreement and the Dutch policy regarding the circular 

economy. 

#‘WALK THE WALK’  
ON CLIMATE CHANGE 

Join the CTOUCH Circle

In order to take concrete steps towards our sustainability objective, 

we defined four themes which reflect the way we think, act, innovate 

and develop our products. These are: customer engagement, future-

proofness, safety & security and sustainability. Together, these four themes 

build the CTOUCH Circle®. We work from these themes to provide the 

highest possible value for our employees, customers, partners and society. 

CTOUCH SUSTAINABILITY & 
CIRCULARITY APPROACH

So, we are on a mission to be the most sustainable touchscreen 

manufacturer in Europe. We go the extra eco mile by lowering our total 

CO2 footprint by 25% and increasing our circularity by 25% in 2025*. 

Sustainability: 
‘Walk the walk’ 
on climate change

Providing a safe &
secure environment

Excite our customers 
with touch

Connect together:
now and in  
the future

*Compared to 2019

https://unfccc.int/process-and-meetings/the-paris-agreement/the-paris-agreement
https://ec.europa.eu/environment/topics/circular-economy/first-circular-economy-action-plan_en
https://ec.europa.eu/info/strategy/priorities-2019-2024/european-green-deal_en
https://www.klimaatakkoord.nl/documenten/publicaties/2019/06/28/national-climate-agreement-the-netherlands
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 b  We will contribute to their sustainability mission by offering products 

with a lower ecological footprint. In addition, CTOUCH takes 

responsibility by offering a better choice of materials, lower energy 

consumption, longer lifespan and better recycling.

 b  Our products will have a competitive Total Cost of Ownership and 

attractive financing possibilities through smart circular business 

models. This results in multiple financial benefits, such as cheaper 

service due to easy repairability, longer service life and a lower 

energy consumption.

 b  We will create a second life for our products. As such, we create 

value for a new group of users who will use our products in their 

second lifetime. 

CTOUCH SUSTAINABILITY & 
CIRCULARITY APPROACH#‘WALK THE WALK’  

ON CLIMATE CHANGE 

This means that they can work 

for a company with a strong 

purpose, and that they contribute 

to our goal to be the most 

sustainable European touchscreen 

manufacturer. 

This means that we lead the way 

and set an example. We take 

responsibility for our own CO2-

impacts and strive to reduce them 

as much as possible. In addition, we 

strive to contribute to societal goals 

by engaging and taking an active 

role in the community around us. 

This will help us and the rest of the 

world in working towards a circular 

and fair economy.

Join us on our journey towards a sustainable and circular future. 

Let’s go!

FOR OUR EMPLOYEESTO OUR PARTNERS AND CUSTOMERS WE PROMISE THAT FOR SOCIETY
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# CTOUCH SUSTAINABILITY & 
CIRCULARITY APPROACH

In order to walk the walk, we defined 4 areas which will serve as the primary 

categories in achieving our sustainability mission. We will improve our 

environmental footprint via these 4 areas in a way that will maximise value 

to CTOUCH, our employees, customers and society. Each of these areas is 

essential for our mission to reduce our total CO2 footprint by 25% and to 

increase our circularity by 25% in 2025. 

The 4 areas of sustainability are:

1. Production phase Our production, packaging and transportation 

process 

2. Use phase The way in which our customers use our products

3. End-of-life phase The end-of-life and circularity of our products

4. CSR The environmental and social impact of CTOUCH as an organisation 

4 AREAS OF 
SUSTAINABILITY

1
2

3

Production phase

End-of-life phase Use phase

CSR

Key Performance Indicators

For each of these 4 areas, we defined one or more Key Performance 

Indicators (KPIs), by which we  measure the overall progress towards our 

sustainability and circularity goals. These KPIs are presented in the figure 

in the next page. In order to improve their practical usefulness, each KPI 

is assigned a number of Task Performance Indicators (TPIs). These TPIs 

measure the progress of specific projects and initiatives, and ensure that 

each project contributes to our KPIs and goals. 
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#4 AREAS OF 
SUSTAINABILITY

KPI 1

Reduce CO2 
emission in 

production phase

KPI 2

Increase circularity 
in production 

phase

KPI 3

Reduce CO2 
emission during 

use phase

KPI 4

Reduce average 
CO2 footprint per 
display per year

KPI 5

Increase circularity 
at the end of life

KPI 6

Reduce average 
CO2 footprint per 

employee

KPI 7
Contribute to 
Sustainable 

Development Goals 
(SDG’s)

CTOUCH SUSTAINABILITY & 
CIRCULARITY APPROACH

Overview CTOUCH goals and KPI’s

2 31 4

GOALS 2025

Production phase Use phase End-of-life phase CSR
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#4 AREAS OF 
SUSTAINABILITY

Material producers 
Worldwide

Use of recycled resources  
to be maximised

Recycling  
to be maximised

Extraction of virgin 
resources  

to be minimised

Inceneration or landfill  
to be minimised

CTOUCH factory
China

CTOUCH Europe b.v. Distribution channels

Reuse/ repair/ refurbish

Users

KPI 1
Reduce CO2 
emission in 

production phase

KPI 2

Increase circularity 
in production 

phase

KPI 3
Reduce CO2 

emission during 
use phase

KPI 4

Reduce average 
CO2 footprint per 
display per year

KPI 5

Increase circularity 
at the end of life

KPI 6
Reduce average 
CO2 footprint per 

employee

KPI 7
Contribute to 
Sustainable 

Development Goals 
(SDG’s)

CTOUCH SUSTAINABILITY & 
CIRCULARITY APPROACH

Our KPIs cover each life-cycle phase of our products and company: from raw material acquisition to 

factory processes, and from the use-phase to the end-of-life phase. This way, we take responsibility for 

all of our environmental and sustainability impacts.
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CTOUCH SUSTAINABILITY & 
CIRCULARITY APPROACH#1 CTOUCH SUSTAINABILITY & 
CIRCULARITY APPROACH

In the upcoming sections of this document, we elaborate on each of our KPIs. 

We explain the importance of the KPIs in relation to the 4 sustainability areas 

and provide details on our strategy to continually improve our sustainability 

performance. Additionally, our TPIs are assessed based on their short-term 

feasibility and impact on CO2 reduction. 

#1  PRODUCTION PHASE  
Our production,   
packaging and 
transportation process

The production of touchscreens requires energy and materials. Both of 

these resources have an impact on the environment. At CTOUCH, we 

strive to use materials that have the least amount of environmental 

impact. We also strive to minimise the energy required in the production 

process, while simultaneously increasing our share of renewable energy in 

our energy mix. The first KPI we defined is to reduce the CO2 emission in 

the production phase.

Reducing the CO2 emissions associated with the production of a 

touchscreen requires a thorough understanding of environmental impacts 

from a full life-cycle perspective. We determine these CO2 impacts by 

performing Life Cycle Assessments (LCA) for all of our products. This LCA 

forms the basis of our circularity passports. Every CTOUCH touchscreen 

comes with its own circularity passport, that also shows an excerpt of the 

material usage. 

Doing this creates several benefits. Most importantly, 

circularity passports create awareness about the CO2 and 

materials impact of our touchscreens. This increases the 

level of CTOUCH’ ownership of the used resources and 

accelerates the conversations with suppliers to improve 

circularity and reduce carbon emissions.

CIRCULARITY      
PASSPORT

65”

TPI 1.1
Reduce CO2 
emission in 

production process

TPI 1.2
Reduce CO2 
emission of 

packaging material

TPI 1.3
Reduce CO2 
emission of 

transportation

KPI 1
Reduce CO2 
emission in 

production phase
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CTOUCH SUSTAINABILITY & 
CIRCULARITY APPROACH

Some highlights of the Life Cycle Assessments of CTOUCH displays

 d  The production process of our touchscreens accounts for 

approximately 40-70% of the CO2 impact in the current product 

lifecycle.

 d  Zooming in on the production process, the manufacturing of the 

electronics (mainboards, switchboards and power supply) creates 

55-60% of the CO2 impact during production. 

 d  Steel, aluminium and glass take up another 15%. 

 d  About 30-60% of the CO2 impact is generated in the use phase of our 

touchscreens. 

#1#1  PRODUCTION PHASE CTOUCH SUSTAINABILITY & 
CIRCULARITY APPROACH
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CTOUCH SUSTAINABILITY & 
CIRCULARITY APPROACH

CTOUCH SUSTAINABILITY & 
CIRCULARITY APPROACH

Based on the findings of the LCAs, we can effectively work towards 

improvements in the production phase. We do this by:  

 d  Reducing CO2 emissions in the production process by focusing on 

materials with a smaller CO2 footprint, by reducing the energy use 

during the production process, and by increasing the share of renewable 

production energy (TPI 1.1). 

 d  Reducing the CO2 impact of packaging materials. Here, we focus 

on using less plastic and cardboard, on reducing the overall need of 

packaging material through more efficient packaging and the use of 

packaging material with a lower CO2 footprint (TPI 1.2). 

 d  Reducing CO2 emissions of transportation, from our factory to 

CTOUCH, and from CTOUCH to our customers. More efficient packaging 

and electrification of transport are among our most important 

strategies. By regularly performing LCA research, we make sure that we 

continuously improve our production process and identify opportunities 

for increased sustainability (TPI 1.3)

Relying on more sustainable materials and production processes is a 

crucial first step in our sustainability strategy. However, this is not the 

full story. It is equally important to reduce our reliance on precious virgin 

materials. A more efficient and circular use of materials in the production 

phase is therefore crucial in our strategy, and within the EU Circular 

Economy Package. Our ambition of 25% increased circularity in 2025 and 

50% in 2030 during the production phase closely relates to the Dutch 

policy regarding the circular economy. To reach this, we defined our 

second KPI to increase the circularity in the production phase.

#1#1  PRODUCTION PHASE 

TPI 2.1
Increase use of 

recycled materials 
in production & 

packaging

KPI 2
Increase 

circularity in 
production 

phase

https://ec.europa.eu/environment/topics/circular-economy/first-circular-economy-action-plan_en
https://ec.europa.eu/environment/topics/circular-economy/first-circular-economy-action-plan_en
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CTOUCH SUSTAINABILITY & 
CIRCULARITY APPROACH

Circular Transition Indicators and CTI-tool

In order to improve the circularity within our production phase, we will 

focus on Circular Transition Indicators. CTI’s are described by the World 

Business Council for Sustainable Development (WBCSD) and provide a 

way to universally and consistently measure our circularity and improve 

on it. Obtaining in-depth information from our factory’s first-line suppliers 

is crucial for this purpose. In 2021, we will first do an assessment of 

the current circularity of our screens and supply chain by using the 

CTI-tool developed by the WBCSD. Based on this, we will set targets 

for improvement and implement a way to monitor improvements by 

implementing more circular activities.

How we measure Circular Inflow Percentage

The most important Circular Transition Indicator during the production 

phase is the so-called ‘Circular Inflow Percentage’ (TPI 2.1). This is the 

percentage of recycled/non-virgin material used during the production 

phase and within our packaging material. It can be calculated for each of 

the five individual priority materials* by multiplying the mass (kg) by the 

percentage of recycled material. 

#1

As a result, we can increase the circularity of our used materials by 

increasing the recycled content or by reducing their mass. 

We strive to use a minimum of 80% recycled cardboard within our 

packaging material and a minimum of 75% recycled plastics/EPE. 

Additionally, we strive to use at least 10% of post-consumer recycled 

plastic within the housing of our touchscreens.

* We focus primarily on the use of 5 priority materials: steel, aluminium, glass, plastics and packaging 
materials (cardboard and plastics/EPE).

#1  PRODUCTION PHASE CTOUCH SUSTAINABILITY & 
CIRCULARITY APPROACH

company/ business unit/ production facility

company/ business unit/ facility level

product / component / material level

CIRCULARITY

% CIRCULARITY INFLOW X

% renewable or % non-virgin content

% CIRCULARITY INFLOW TOTAL

(% circularity inflow A * mass A)

+ (% circularity inflow B * mass B)

+ (% circularity inflow C * mass C)

total mass A + B + C

https://www.wbcsd.org/
https://www.wbcsd.org/
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CTOUCH SUSTAINABILITY & 
CIRCULARITY APPROACH

CTOUCH SUSTAINABILITY & 
CIRCULARITY APPROACH

Both KPI 1 and 2 require a strong commitment to sustainability from our 

manufacturing partners

In order to perform the LCA and CTI analyses, we need extensive supply chain 

data and data on the CO2-impact and materials and processes. We actively 

take this into consideration when establishing partnerships, and we only 

want to commit ourselves to factories that have transparent information 

about their TIER 1 suppliers.

Furthermore, we want to gain insight into the supply chain of conflict 

minerals. We want to make sure that the following materials are mined in a 

responsible way, or that their use is minimised: cobalt, tantalum, tin, tungsten 

and gold.

In order to ensure responsible mining, we want to obtain a list of smelters 

from the TIER-1 suppliers of our factory. We want our smelters to be related 

to the Responsible Minerals Initiative or an equal certification or standard.

#1#1  PRODUCTION PHASE 
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#2
Strictly speaking, a company no longer owns or controls their products 

once they are sold to customers. At CTOUCH, however, we feel a very 

strong sense of responsibility for the way in which our products are used 

by end-users. We consider all impacts that result in the use phase to be 

part of our company’s impacts as well. We therefore defined our third KPI 

to reduce CO2 emision during the use phase.  

The environmental impacts during the use phase of our touchscreens are 

directly related to their energy consumption. Within the use phase, we 

therefore focus on innovative concepts for reducing energy consumption, 

while simultaneously creating awareness for CO2 impacts.

#2  USE PHASE   
The way in which our 
customers use our 
products

CTOUCH SUSTAINABILITY & 
CIRCULARITY APPROACH

KPI 3
Reduce CO2 

emission during 
use phase

TPI 3.1
Energy reduction 

though 
automation

TPI 3.2
Energy reduction 

though user 
interaction



#2
This is how we support this goal

 cWe focus on energy reduction through automation (TPI 3.1). Some 

of the concepts that are being developed to achieve this include: 

integration of a Human Presence Detection function within our 

touchscreens (which ensures the automatic switching-off in 

unoccupied rooms), automatic switching to energy saving modes, and 

adjusted brightness based on user data and Artificial Intelligence (AI). 

In addition, our screens have an automatic power down function (no 

signal/power off-function), which ensures that they are automatically 

turned off after a few minutes if there’s no signal detected. 

 c Furthermore, we focus on energy reduction through user interaction 

(TPI 3.2). Several features have already been implemented that allow 

for quick-and-easy switching to the energy-saving mode. Additionally, 

we are developing a gamification-based energy saving application. 

This app provides a fun, interactive and educative incentive for end-

users to use the screen in a more sustainable way. 

In order to measure the effectiveness of the energy saving measures, 

continuous comparisons with a base-case user scenario  is crucial. 

Acquiring user data is therefore a short-term priority.

Our fourth KPI is to reduce the average CO2 footprint per display per 

year. Recycling, modular building and giving products a second life are 

all part of our efforts to give our products the long lives they deserve. 

Extending the lifetime of our products lowers the overall production rate 

of touchscreens and reduces the production and end-of-life impacts. This 

closely relates to the European ambitions, as described in the EU Circular 

Economy Package, focusing on increased reparability, modularity and 

lifetime. 

#2  USE PHASE  CTOUCH SUSTAINABILITY & 
CIRCULARITY APPROACH

TPI 4.1
Life time extension 
of 10% Sky/ Nova 

with 3 years

TPI 4.2
20% of Canvas/ riva 

still functioning 
after 10 years

KPI 4
Reduce average 
CO2 footprint per 
display per year

https://ec.europa.eu/environment/topics/circular-economy/first-circular-economy-action-plan_en
https://ec.europa.eu/environment/topics/circular-economy/first-circular-economy-action-plan_en
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This is how we support this goal

 cWe aim to extend the 7-year lifetime of Laser Sky and Laser Nova 

products already in the market by 3 years (TPI 4.1). Our goal is to 

have a minimum of 10% Nova and Sky displays in active use after 10 

years. We want to achieve this by increasing our reuse rates through 

improved refurbishing. Next to this, we have initiated second life 

initiatives which will be piloted in 2021: used products are returned 

to CTOUCH (returners receive a financial incentive) and refurbished 

for a second market. For this, we also have to improve the take-back 

infrastructure of our touchscreens. Our goal for 2021 is to deliver 250 

re-used products to the market. 

 c In addition, we aim to ensure a minimum lifetime of 10 years for 

all new products sold this year (2021). Our goal is to ensure that 

a minimum of 20% of CTOUCH displays still offer their services to 

customers after 10 years. The same strategies as for TPI 4.1 are 

applied, next to a more modular, reparable and upgradable design. We 

also provide clear instructions considering (our services regarding) the 

reparability of our touchscreens. 

CTOUCH SUSTAINABILITY & 
CIRCULARITY APPROACH#2#2  USE PHASE  
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Below we highlight three initiatives that we have taken to date to 

contribute to the lifetime extension of our products:

 cWith our CTOUCH Heartbeat programme, we offer end-users the 

possibility to add services to our products. These are flexible services 

that are built around the domains of security, AV/IT manageability, 

feature upgrades, training and sustainability. That way we build up 

a long term relationship with our customers, we improve the user 

experience and we make sure that everyone can work easily and safe 

with our touchscreen solutions. Now and in the future. 

 c Second Life & Repurposing programme: we give companies and 

schools a refund for their used screens, regardless of whether 

they buy new CTOUCH screens. This allows CTOUCH to take true 

ownership of its products. We refurbish our screens that reach their 

first end-of-life. Then we upgrade them so that we can repurpose 

them in new industries at a reduced price. This gives our products 

the longest average lifetime in the AV world. Just as important, we’re 

avoiding unnecessary use of new materials in the production phase. 

And we prevent waste of raw materials that are still in perfect shape. 

True circularity!

 c Offering modular and upgradable solutions like BRIX.  

CTOUCH BRIX is a complete line-up of scalable collaboration 

solutions. The concept is based on a modular business 

model that uses the touchscreen as a platform, which can 

be upgraded via modules. Each BRIX module brings an 

interactive collaboration experience, depending on the end 

user’s needs. Customers will be able to upgrade or migrate to 

different collaboration solutions within their meeting room 

or classroom. This can be done without having to replace 

the entire touchscreen, which saves a lot of money and 

reduces CO2-emission. Yes, we’re talking about a real win-win 

situation here.

CTOUCH SUSTAINABILITY & 
CIRCULARITY APPROACH#2#2  USE PHASE  
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Wireless Display Sharing

Whiteboarding Advanced Advanced Advanced

Room Booking

Integrated Web Browser

Barco ClickShare Compatible Advanced Advanced Basic

Video Conferencing

Full Collaboration

PRO FOR ZOOMFOR TEAMS GO

PRO
Wireless sharing like a pro

FOR TEAMS GO
Maximum collaboration

FOR ZOOM
Tap in with your own eyes

The CTOUCH BRIX family includes BRIX For Teams, For Zoom & Pro solutions.

#2#2  USE PHASE  
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#3#3  END-OF-LIFE PHASE   
The end-of-life and 
circularity of our products

CTOUCH SUSTAINABILITY & 
CIRCULARITY APPROACH

At a product’s end-of-life, valuable materials often end up being 

disregarded and dumped in landfills. We believe this is unacceptable. At 

CTOUCH we work hard to find ways to prevent any unnecessary waste. 

The importance of avoiding unnecessary use of virgin materials in the 

production phase was covered earlier in the production phase (KPI 2). 

However, sustainability doesn’t end when one of our product’s lives has 

reached its end. Therefore, next to circularity in the production phase, we 

also aim to increase the circularity of our product’s end-of-life phase, 

which is defined in our fifth KPI.

Similar to KPI 2 on page 10, this KPI is also based on the Circular Transition 

Indicators of the World Business Council for Sustainable Development 

(WBCSD). The circularity at the end-of-life phase can be calculated via the 

so-called ‘Circular Outflow Percentage’. This is the percentage of end-of-

life material that will actually be recycled.

TPI 5.1

Increase recycability 
of materials and 

packaging

TPI 5.2

Increase re-use 
of materials and 

packaging

KPI 5
Increase circularity 
in the end-of-life 

phase

https://www.wbcsd.org/
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CTOUCH SUSTAINABILITY & 
CIRCULARITY APPROACH

How we measure the Circular Outflow Percentage

The Circular Outflow Percentage can be calculated for each of the five 

individual priority materials* by multiplying the mass (kg) of each material 

by the so-called circularity outflow. The circularity outflow depends on 2 

factors:

1. The recovery (recycling or re-use) potential of each material (the 

percentage of material that can theoretically be recycled or re-used).

2. The actual recovery percentage (the actual percentage by which the 

recyclable materials are recycled)

* We focus primarily on 5 priority materials: steel, aluminum, glass, plastics and packaging materials 
(cardboard and plastics/EPE).

#3#3  END-OF-LIFE PHASE  

company/ business unit/ production facility

company/ business unit/ facility level

product / component / material level

CIRCULARITY

% CIRCULARITY OUTFLOW X

(% recovery potential X * % actual recovery X)

% CIRCULARITY OUTFLOW TOTAL

(% circularity outflow D * mass D)

+ (% circularity outflow E * mass E)

+ (% circularity outflow F * mass F)

total mass D + E + F

% RECOVERY POTENTIAL X

YES - full potential => 100%

NO - no potential => 0%

some potential => X %

or % biodegradable

% ACTUAL POTENTIAL X

standard recovery rates

or regional recovery rates

or manual recovery rate + justification
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#3 CTOUCH SUSTAINABILITY & 
CIRCULARITY APPROACH

We’ve teamed up with WEEE 

One of the initiatives that we have taken to date to contribute to the 

above TPI’s is that we contribute financially to WEEE and are compliant 

with their regulations for the disposal and recycling of our products in 

The Netherlands, Germany, Denmark, Norway and Sweden, and their 

goal to recycle 65% of the disposed e-waste in 2030. Therefore, our 

products are equipped with the WEEE quality mark. 

In order to improve the circularity of our products and packaging, we aim 

to:

 b  Increase the recyclability of the materials that are used in our 

screens and the packaging of our products (TP1 5.1). This is done 

through increasing the recovery percentage of steel, aluminium, 

glass, plastics, and packaging plastics and by increasing the 

percentage of non-virgin cardboard materials for our packaging. 

By increasing the recyclability of these materials, larger amounts of 

materials can be (more easily) recycled and thus the circularity of our 

products increase.

This is monitored by calculating the percentage of packaging material 

that is suitable for recycling. Subsequently, the intake percentage of 

materials is calculated. This is the amount of end-of-life products that 

enter the recycling chain, and therefore we have authority over these 

materials. Lastly, the actual recycling percentage is calculated. This is 

the percentage of materials that is actually recycled in practice by the 

recycling companies. This is the responsibility of the recycling companies. 

We are therefore interested in learning which materials are recovered, and 

in what quantity, by the smelters connected to our WEEE-partner.

 b  Increase the re-use of materials used in our screens and packaging 

of our products (TPI 5.2). By using materials that are better for re-

use, it becomes easier to save materials from the waste-chain and to 

guarantee a longer lifetime for several materials. For every customer, 

we address which of our products can be re-used, and in which 

amount they will be re-used via our CTOUCH Heartbeat programme. 

Regarding packaging material, we are experimenting with a deposit 

system. 

We monitor this, among others, by calculating the average percentage 

of packaging material that is suitable for re-use and the actual re-use 

percentage. 

 b #3

#3  END-OF-LIFE PHASE  
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#4#4  CORPORATE SOCIAL 
RESPONSIBILITY (CSR)    
The environmental and 
social impact of CTOUCH 
as an organisation

To lead the way and to set an example, we take responsibility for our own 

CO2-impacts and strive to reduce them as much as possible. In addition, 

we strive to contribute to societal goals by engaging and taking an active 

role in the community around us. This will help us and the rest of the 

world in working towards a circular and fair economy. 

In order to minimise our own CO2 impact, we have defined our sixth 

KPI, which focuses on reducing the average carbon footprint of our 

employees. The following two areas have the biggest impact in terms of 

CO2 emission. 

 d  We focus on reducing the travel emissions of our employees by 

decreasing the kilometers travelled per FTE. And by reducing the 

CO2-emissions per kilometer travelled by facilitating the use of 

electric vehicles and by empowering the use of public transport and 

bicycles (TPI 6.1)

 d  We aim to reduce the environmental impact of our office by 

reducing the energy use of our office through stimulating employees 

to use less energy. Furthermore, the CTOUCH office is energy neutral. 

The solar panels installed on the roof of our office generate more 

energy than is consumed. As such, we can give back more green 

energy to the net and increase the amount of renewable energy 

used in other locations as well. Lastly, we aim to achieve an energy 

performance label for our office to showcase the climate neutral 

status of our office (TPI 6.2).

CTOUCH SUSTAINABILITY & 
CIRCULARITY APPROACH

TPI 6.1

Reduce travel 
emission of 
employees

KPI 6

TPI 6.2
Reduce 

environmental 
impact of CTOUCH 

office

Reduce average 

CO2 footprint per 

employee
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With our seventh KPI we aim to contribute to the Sustainable 

Development Goals (SDG’s). Striving for a sustainable, circular and socially 

responsible future is a major task. In our sustainability journey, we are 

inspired by the United Nations’ Sustainable Development Goals. These 

SDGs offer a guideline for working towards a better and more sustainable 

future, for both people and the environment. We strive to contribute to all 

SDGs, but give priority to those in which we can maximise our impact and 

are of greater importance to our 

company and our stakeholders. 

These SDG’s are: education 

quality (4), sustainable cities and 

communities (11), responsible 

production and consumption (12) 

and partnerships (17).

CTOUCH SUSTAINABILITY & 
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Specifically 

contribute to SDG 
4, 11, 12, 17

TPI 7.2
Implement 

ISO14001 for 
CTOUCH

KPI 7
Contribute to 

the Sustainable 
Development 
Goals (SDG’s)

https://sdgs.un.org/goals
https://sdgs.un.org/goals
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SDG 4: Education quality 

Education is extremely important if we want to work 

towards a developed, inclusive and healthy future. For 

CTOUCH, the educational environment is essential and 

therefore we actively and directly contribute to Sustainable 

Development Goal number 4. However, even more important than 

our direct contribution to education today, is our indirect contribution 

to training the next generation of engineers, experts and sustainability 

enthusiasts. With this contribution to training people for the future, 

CTOUCH contributes to a better perspective for people and the 

environment in the future.

SDG 11.: Sustainable cities and communities

CTOUCH also actively contributes to SDG 11: sustainable cities 

and communities. We use renewable energy sources for our 

office and take an active role in the communities around us 

by contributing to community projects and taking a leading 

role when it comes to sustainability and development. 

CTOUCH SUSTAINABILITY & 
CIRCULARITY APPROACH

SDG 12: Responsible production and consumption

With regards to responsible production and consumption, 

we actively take actions to operationalise sustainability in 

our supply chain, both in the development of current and 

new products, and in the use and end-of-life phases of 

our products already on the market. This document will make clear that 

CTOUCH contributes to these SDGs through its choices and projects and 

will specifically highlight the actions taken to date to work as a responsible 

company towards a more sustainable and circular future.  

SDG 17: Partnerships for the goals

The SDGs can only be realised with strong global 

partnerships and cooperation. A successful development 

agenda requires inclusive partnerships — at the global, 

regional, national and local levels — built upon principles and 

values, and upon a shared vision and shared goals placing people and the 

planet at the centre.

#4#4  CORPORATE SOCIAL 
RESPONSIBILITY (CSR) 
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Discover some of our partnerships contributing  

to the SDG’s

Fontys Hogeschool ICT/SPARC

CTOUCH is Partner in Innovation of Fontys Hogeschool ICT (FHICT). In 

hybrid teams, the Partners of Innovation work together with students, 

lecturers, expertise centres and FHICT partner companies to develop 

talent and ICT innovation. Together, they search for innovative answers 

to practical research questions. A sustainable and intensive research 

collaboration between education and the professional field ensures that 

a Lifelong Development is possible for the ICT professional. Moreover, this 

provides an important contribution to the digital transformation in the 

Brainport region, where CTOUCH’s head office is located. 

For this unique collaboration between FHICT and its Partners in 

Innovation, a cooperative association has been established: Sharing 

Platform for Applied Research Cooperation (SPARC). SPARC will build the 

bridge between business and education.

Formula Eindhoven 

CTOUCH is launching partner of the Formula-E bid 2021/2022. Formula-E 

is a racing class for electric cars. The big dream for the 2021/2022 season: 

organising world’s first night race of the Formula-E in Eindhoven, the 

home town of CTOUCH and the heart of technology and innovation. 

The message of the Formula-E is bigger than any race result. Formula 

Eindhoven is committed to sustainability and contributes to the 

development of a safe, comfortable and prosperous environment 

for people to learn, work and enjoy their lives. Their commitment 

to sustainability takes into account themes such as smart waste 

management, energy generation & storage and sustainable transport. Tech 

& IT have a crucial role in solving the social challenges of the future. Yet 

there are shortages in this area on the labour market. That is why Formula 

Eindhoven is committed to getting young people excited about studying 

or working in the Tech and IT sectors. 

CTOUCH SUSTAINABILITY & 
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Samen voor Eindhoven

In our partnership with ‘Samen voor Eindhoven’ 

we contribute to societal goals and projects in the municipality of 

Eindhoven in which our office is located. These projects serve to enhance 

sustainability in our direct environment and create awareness about the 

relevant topics in order to motivate societal change. Collaborations on this 

aspect could be with the municipality, businesses, educational institutions 

or other institutions that take care of the vulnerable people in society.

ISO 14001 helps to achieve UN Sustainable Development Goals

ISO 14001 is an international standard which specifies the 

requirements for an effective environmental management system. 

ISO 14001 contributes to a wide range of Sustainable Development 

Goals. The manufacturing facility from which our products are 

procured has an ISO 14001 certification since 2015, by which it takes 

concrete steps to reduce the negative environmental impacts. In 

order to maintain this certification the factory is audited on a yearly 

basis. We want to take the next step by also obtaining an ISO 14001 

certification for CTOUCH as a company. By obtaining this certificate, 

we can prove that our company is aware of the environmental risks 

posed through our activities and that we are taking active steps to 

reduce these risks. Obtaining the ISO 14001 certification is one of 

our goals for 2021.
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Lower CO2 footprint 
in production 

process, packaging & 
transportation

Increase use of recycled 
materials in production 

& packaging

Energy saving through 
automation and user 

interaction

Life time extention of 
our products

Increase recyclability 
and re-use of materials 

and packaging

Reduce travel emission 
of employees & 

environmental impact 
of our office

Focus on 4 SDG’s in 
which we can maximise 

our impact and add 
value to our company 

and stakeholders

2 31 4
Production phase Use phase End-of-life phase CSR

GOALS 2025

KPI 1

Reduce CO2 
emission in 

production phase

KPI 2

Increase circularity 
in production 

phase

KPI 3

Reduce CO2 
emission during 

use phase

KPI 4

Reduce average 
CO2 footprint per 
display per year

KPI 5

Increase circularity 
at the end of life

KPI 6

Reduce average 
CO2 footprint per 

employee

KPI 7
Contribute to 
Sustainable 

Development Goals 
(SDG’s)
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Hi, we are CTOUCH

CTOUCH is an innovative and market leading interactive displays 

manufacturer, focusing on large format touch displays and interactive 

touch solutions. Thanks to our continuous innovation, we bring the power 

of touch and interactivity in any working environment and enhances 

effective group collaboration. Our vision is to foster happiness through 

extraordinary interactive experiences in collaboration and knowledge 

sharing. In every office, classroom, wherever there is a moment to work 

and learn with others, CTOUCH is always there. Supporting people to their 

full potential. 

We care about the environment and want our interactive touchscreens to 

be sustainable. We use the latest LED technology. Our screens come along 

with an Energy Star certificate and energy label A+. They can detect when 

nobody is in the room and mute accordingly, saving power up to 80%. All 

screens are manufactured according to ISO 9001 and 14001 standards. 

Get a fresh perspective on interactivity and experience how CTOUCH 

smart innovations are transforming businesses – today and in the future. 

For more information, please visit www.ctouch.eu or check out our social 

pages.  

Share, inspire, have fun!
With CTOUCH by your side. 1668V210701

http://www.ctouch.eu
https://twitter.com/CTOUCH_displays
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